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The Making of Young People
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LEGO®

In partnership with World Wildlife Fund (WWF), LEGO® set a very ambitious target
to improve waste efficiency by 10% by 2020.

We will keep focusing on waste efficiency and we are aiming for zero waste which
means that no waste from any LEGO factory, office or owned and operated store will
be landfilled by 2025. We will also remove single-use plastic in our operations by
the end of 2022. We currently recycle 91% of all waste, including 100% of the plastic

waste from our molding machines. In 2020
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Starbucks

Coffee and Farmer Equity (C.A.F.E.)

Farmer's Value Promotion Campaign by establishing guidelines for
increasing product quality Responsibility for the Economy and
Environmental Management and support farmers in all forms

Starbucks has partnered with Ethos Water to facilitate utilities by delivering
clean water to the 1 billion people who don't have access to their livelihoods.
It is a social proof that distinguishes Starbucks from other brands in the
market, becoming a brand with an image that emphasizes community and
social values.
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With every pair -
YOU PURCHASE,
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Toms WILL GIVE A PAIR OF

A - &

new shoes
10 A CHILD IN NEED.
ONE r ONE










*
Q. Yym

L <

P Au:udAolns 2.4

¢ B0 : AU:UY
« IWA : 819
e d0Udy : 2 IURS

e Uanln : 100 Alansu

(Boanamilouruuinao)

e JUINA : 12 DurA 2010
¢ JIUDAISN : INUNIYUSHIS
dalpanu:zuy
e ALY : WSIUOENISATU
ADWEVIInVIDoVAUNIUIR




M HERE | AM

KUMAMOTDO




HERE | AM

KUMAMOTQ

HERE | AM KUMAMOTOD



HERE | AM ® ARAO

wnles
“wpessnens” s uiRAennn T et ey
o Fagemsan s ilsuneuisnle 19
Tuil2015ldgmhdinl Fn biiharmn Tan Tugned
dhuawih Ty “sond ludphuiRAan i gnan
s lumiead™ vnleneveseepn e

e stsu? lpesoInfeturde s sendestwniien
ez sarducdmir e anfregeanrrdie D

wnso i v b Iesvesnoi f Tus W2015 8
gl s wefr® Tdgmiuin Whuuaen lan Tugush
Oudnewd ree s “nonud TRgeavwn s ludiuminung”
rudedgnai It misddnd So yaoned
rudelfaw e 7560w mah was bineaty
s ndas fumn Friulfidunamfsimdy
Fosi el e ragrumaynlURno i rmaain

L

HERE | AM @ ASO

o=

vawgneve lihed a1 Tegjdnduiueas Tan
Jﬂu:rmu:uudurm]wmmu MBI TS
setiwmdenussaouinsgngniufinlfindu
“wTRmETEUR TR deopeed Tan® 1wl 2013
wasAuREE M fsusvamugana #nfunnad
FarariEeunnes [Ffunufi e g

iln:Tod

vl Tn Ted-aus vrandigmiToniy “mjthufiges
auyrnigresuegfign lulszmadhu” # ao
asmodudarusTivn @l dag a R AR an e iand
iy vusnfisumieudieede 16om

Vzsna T lneso Inendieann T Tnnfelugd
Tn T auz R LFUA wdnanniign lun i
roudmide "wause 8 Taled” Fadwrodnalodd
udnea Wurpaiu

peHifn:

snneauieen by Tae80ui Tnesold foerw
dsrmnguessiumusasnaiin memsauviaili
s aRsand lernuh wesfuiid
e lunainh fannewssyrebinee
Tudniame vensneaanoimbusdienyoms
waui qudiavnombaombuludinimdeuln
wn

e

witeds Tua Tnesn I snifleanun T Tns esanne:
tnavdinmsmeadann e Rlsu e i vion
fridn e Tunvmalen Tasn Adduen Tasn
2008 e iR g TR meeedeD gl
TemmnnfaS0wediBud el fiftuven Tannlionn
wnonanmprued gruioiBeunafinduiule
acfEnl Al amAuiio TR deeosenas e
Tnsrfmsrwaarsordoey s




FRasunudayey Master Licensee AT Uszmelng
o

Itcr:u suv (Kumamon)’
C. International 1BudryouISUENSQL




—

aisi ™

‘ O
Us=91U 2565

dIOUVAQA s

2 |8 PR 11« [«
lsnd  Bunov vwmsy  glkaysn " She  da0000

MSIDU  MSYIU  IWam  Jgamw  A2WSN  USD1S

e €90  « oiag W T ® ) 1 | m

oo ihiudy [ dooiota douano [ w0 o suy foadlsa | duduowioo | mdov dusy eanninu a1 Imar v suw by IM NoY 1aY 13oany v i Asw
duovownad | meshoud ihoudus | UNOU W1 ASY s suw toonniaa 210 ASyY
hadh Juns L4 L
nov mdov du | 1oonnaa nav navnniaa = . - ; ; sy = sy i
du53 noviiav dn Susg uuuyz;rl‘J duaa Buonmaa anao auy foadlsa 312 Im3ou 1 imad uav au Uxmnaosou 1WBeanninu wilthiduasiy v AU IKdav yn 100 1300HY
r &
) € ws TR T WER ER WR O
thidydu &1 Jnd@on du  [mdov 210 Imdaul Lovdoy a1 Daluriug Baonnia a\)ﬂ'ls . —
ma unmansy auay nma nao USauﬂl\)u ID\QUUD\) unou ASU N2V b - Y -
au thanaoou I NOY @ imdi uow 100 1300KY vuw v U ASY IKEDD YN

@ & @ (o

D
210 ASU NoY | Hav LHov Lovlao doonniaa ih thidu doo | 210 ov nov Im ngalelr‘:#e:%u WS
'

mw| w O 0 L1 |

xS < 2
- ~ - ~ ( Im nov Wi tidu Asw av himaadau U A3U IKSDL YN 1woeanninu ouw vy

uyuwisu h uudu @02 | Ggag0u suy | dwowdy uwou | "9 duaudy | maov &u Asu i wt‘l R-a
( ( . . . 1OV 1300KY U3 ABU IKEDY YN w1 thidu Asw wanninu au thanaoou drimdi uav 5

1

5 = 2 2 — Fuwsou IKdaw | ¥ < ; ”
JUWIL Juwoudy| doo 210 ASY au ndov naonnQ U audy uidu i msau - & - 7 /
ANS I |
® < ' - '
yuw unusdu i@eonninu U ASY IKEo0 Yn au thaaoou wh tidu Asw im nov y
ih tisu thisu ih dr du aov ASU Juy ih didu Loonniaa
- N P /
w | e e ; .
vh thidu s w Hnaw i3aarsy " Nav suw vudu drimd uoo 1eanainu

G inidy

thamaisy 210 11390 ASY | 1@edd9u a1 M naonniaa

@eonniaa

/




i v 4y
aiaoauvna 2565

i
(ks

2 nsaihaavadnona

awduLna ldsugnuuuudu

ans:10ranA trueid
ananswe 1asulsnain U 2565

[ 5u dudna daniantu |avv5mqD
i o000 &8 -
: amxe & .

4,1

wo | @F J9888 o
4,8,6
v 688 €3 las
6,5,9
i 1 € EE @D .
" | @€ ® | G
8,0,6

_* o00ee e @ ..

horoscope.trueid.net



HIANSSHLLUUMDYDG

F~u INSTANTMESSAGING
@ 1997

7 w = o
N le
iy g 30BCE e [ 'i

’ 1
CAVEPAINTINGS 1927 BLOGGING FACEBOOK
& STONECARVINGS & TEiESGzAﬁ 1999 2004
CARRIERPIGEONS oo
“ NEWS TWITTER
: T
» — —
G T RADIOSIGNAL -
FIRSTDAILY
NEgSEAt WORLD WIDE WEB

1650



STURINNTTH

CREATIVITY IN MOTION

LUV DG



HIANSSHLUUNANNH C e e .

KannNISunJ

R CETLVITE




STURINNTTH

CREATIVITY IN MOTION

LLUVW AN



FONISA MR dn1RNIS0d fovuiluyssleyil
YrynnauaN ANAILAN ADAINTIN

58 @ @

Social Innovation Is the process of addressing the

SOC'AL world's most pressing challenges with Novel

solutions ... that are better than current situations,

new to the world, and benefit society as a whole

INNOVATION

and not just a single entity.
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o The nuclear challenges
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o The technological challenges
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THE EAT SEASONABLY
CALENDAR
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FOR TIPS, RECIPES AND MORE VISIT
EATSEASONABLY.CO.UK

For more information Contact:
Connecticut Department of Agriculture

> 165 Capitol Avenue
Hartford, CT 06106 (860) 713-2503 ——
L http:/lwww.ct.gov/doag "m

CONNECTICUT GROWN CROP AVAILABILITY CALENDAR
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Zika Mozzie Seeker: Three innovations!

1. Citizen-science

DIY egg traps to collect
domestic mosquito eggs via an

‘egg collection kits'

2. Decision Support

Each egg strip assessed &
software counts eggs.

AT
3. Diagnostics v
Screen cohorts
for DNA (5,000:1)
i - Vector present?
e YES/NO

.......

/48252”21

£ags

STEM

Champion
Mozzie Hunters
uses engaging STEM-based
secondary school activities to
promote direct student
participation In exotic mosquito
survelllance and control.
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Butterflies Australia Seeker




uINSSUAIUNS:UIUNISHIVIU (process innovation)

lAsvATIsUAULUAY

aNUUWQUUNDVANSEUBU




WonludniBathudmiudgane (Reverse Mortgage)

sHIAsUHILssinAlngazUs:MAFHIBaIRNasavs AN gvanalnlsainalng wianRnAnmnBIalinanisindans uandudidianounnouduluouIag e

noHuarana:laldusnis Reverse Mortgage doviiasdantiaanuvouludvsialilil

MAIISIN
Reverse Mortgage

duBouiungvang

€

WWnyAAassTHAN deygndlne Hogegue 60 U wazlsiiin 80 T

3

Foldidug3anuansn wiawaouldannaiusn
a\jmssuaﬂsiwaﬂﬂ?ﬂuumwmmmm nsedlaiAaNss

CD |\) =
eZE dze 628
f e:)e d:')E [

4. 9AanUsenuinu Aol Lazn1iulan mamﬂuﬂaammwaﬂvaom

ﬁ LLﬁ“’(ﬂOGNUS‘T]Z:L‘LIHHUWHG\E@@U’NS”S“’L’J a'm

I k%4
o/

5 nanseintig Aoule wazmilon desliiiufiotondefidveg)
UnAGuaI 5 niow

6. mngAdofiTiney ansnsoiinensd dendeldnentiudnls ud
gdeTianausuamsasimannsngmdssiultaneanaia win
MenluxlanontinuAn



¥ = ' GENERATING
= IDEAS

DEVELOPING
& TESTING

MAKING

_ THE CASE

|
e &

""1 OPPORTUNITIES CHANGING%SI
7 & CHALLENGES

SYSTEMS

GROWING 4l
& SCALING| )

DELIVERING &
IMPLEMENTING

fisn: ouAns NESTA

“pIrnnssulivigiNonlana”

“The naked truth about innovation

is ugly, funny, and eye-opening, but it
sure isn’t what most of us have come to
believe. With this book, Berkun sets us
free to try and change the world...”

— Guy Kawasaki, author of

Myths of

Innovation
Scott Berkun

Expanded and revised

O’REILLY*® with four new chapters




“The naked truth about innovation

is ugly, funny, and eye-opening, but it
sure isn’t what most of us have come to
believe. With this book, Berkun sets us
free to try and change the world...”

— Guy Kawasaki, author of

The I
Myths of

Innovation
Scott Berkun

Expanded and revised
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“The naked truth about innovation

is ugly, funny, and eye-opening, but it
sure isn’t what most of us have come to
believe. With this book, Berkun sets us
free to try and change the world...”

— Guy Kawasaki, author of

The Art of the Start
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Bring your own
shopping bag

45

Pack your lunch in
reusable containers

Slow down and dine in

||

Carry areusable
water bottle

I3 j
J

Say no to disposable
straws & cutlery

)

A~ i

Store leftovers
inglass jars

¥ = wo-

T

Bring your own cup

Skip the plastic
produce bags

Share these tips
with your friends
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& . A o Wealth - Related Constraint
= IHESSUGIALS . skill - Related Constraint
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= INN

o Time - Related Constraint




3 Key questionnaire leader
need to ask themselves

’ How can | find innovative employee? I NN OVA'” 0 M

a How can | create innovative employee?
° How can | myself become more innovative?




Problem 1 Context

-

Individual

b -
Purpose Capability

Organization

Principles Collaboration
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Hierarchy of Needs (Maslow) and Motivation to Innovation
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AHNADINISANNNHAYL aoaABYavBin (Safety and Security Needs)
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